The Outdoor Recreation Economy
The Outdoor Industry Association’s 2012 Report, “The Outdoor Recreation Economy,” has calculated the
economic impact of outdoor recreation®, studying the purchase of gear and vehicles and dollars spent on
trips and travel. Gear purchases include anything for outdoor recreation, such as outdoor apparel and
footwear, bicycles, skis, fishing waders, tents, rifles, or backpacks. Vehicle purchases include vehicles and
accessories used only for outdoor recreation, such as boats, motorcycles, RVs, snowmobiles, and all-
terrain vehicles. The Outdoor Industry Association reports that in Maryland, the outdoor recreation
economy generates:

e 59.5 billion in consumer spending

e S$686 million in local tax revenue

e 85,000 jobs

e S2.8 billion in wages and salaries

The value of resource-based businesses that depend on the land base is important to include in valuing
the outdoor recreation economy. For example, the 2007 Census of Agriculture reports that the value of
farm products sold in Maryland is over $1.8 billion.

According to the U.S. Fish & Wildlife Service’s 2011 National Survey of Fishing, Hunting, and Wildlife-
Associated Recreation®, significant expenditures are made by Maryland residents and non-residents who
hunt, fish, and participate in wildlife viewing as shown in Table 3 below.

Table 3: Fishing, Hunting, and Wildlife Viewing Expenditures in Maryland

| Fishing | Hunting | wWildlife Viewing

Total Annual Expenditures $535,232,000 $264,119,000 $483,421,000
Average Expenditure Per User $1,212 $2,815 $265

Source: U.S. Fish & Wildlife Service 2011 Survey of Fishing, Hunting, and Wildlife Associated Recreation

DNR’s Commitment to Innovative Funding Mechanisms

The DNR programs listed below as well as other long established land preservation efforts, explained
further in Chapter 5: Land Protection and Conservation, have all brought national recognition to
Maryland and are used by other states as a model for land conservation. The State of Maryland
continues to demonstrate its commitment to land and energy conservation with its statewide “Smart,
Green, and Growing” campaign. The program outcomes include energy cost savings, green building
practices, acquisition of new wetlands and forest habitats, sustainable landscape practices, and the
planting of more than 100,000 trees across the state.

e Program Open Space (POS) acquires recreation and open space areas for public use. The
Program administers funds for open space and recreation through the State real estate transfer
tax and from federal programs, such as the Land and Water Conservation Fund of the National
Park Service, U.S. Department of the Interior. POS funds are split between state and local
government.
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